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The use of uncertainty reduction strategy has been usually done face to face by two individuals who 
have not known each other. But the uncertainty reduction strategy can also be done online or in computer-
mediated communication. This research focused on one of the sites hospitality exchange, namely 
Couchsurfing.com and the object of this research was traveler or commonly called surfer. If viewed from the 
past, the surfer was more uncertain than the host because there were some criminal acts committed by the host 
to the surfer who stayed at his house. The purpose of this research was to know and analyze uncertainty 
reduction strategy through computer-mediated communication which tend to be used by surfer in choosing 
host on this site. Strategies that exist in the uncertainty reduction theory in computer-mediated communication, 
namely passive strategy, active strategy, interactive strategy, and extractive strategy. This research used one 
variable that is uncertainty reduction strategy (X). The research method used is quantitative descriptive with 
data collection techniques using an online questionnaire. Samples taken using a quota sampling of 100 
respondents from various countries. The results of this research generally indicated that uncertainty reduction 
strategies that tend to be used if sorted are passive strategies, interactive strategies, extractive strategies, and 
active strategies. The result of the research based on the respondent identities (Such as sex, age, nationality, 
and liveliness to be surfer) shows that the uncertainty reduction strategies that tend to be used was the same 
with the general research result which did not have different tendency. 
Keywords: uncertainty reduction strategy, computer-mediated communication, couchsurfing.com 
INTRODUCTION 
Humans are social beings which humans 
cannot live alone, so the various communications are 
always done every day and one of them is 
communication made by two people or commonly 
called interpersonal communication. According to 
DeVito (2007) interpersonal communication is 
communication that takes place between two persons 
who have an established relationship, the people are 
in some way connected. Interpersonal 
communication involves two people who already 
know each other or who have not know each other. 
Whenever communicating with other people, the 
prediction process must be done. This prediction 
becomes the trigger of uncertainty that makes 
communicators feel curious. This curiosity then leads 
to the need for predictability (Berger 1979 in Guerrro 
2007, p. 79). The curiosity then ends in predicting to 
understand these targets which make the motivation 
to gain information in reducing the uncertainty that 
occurs. Therefore, it is necessary to reduce 
uncertainty by strangers who have not known each 
other. 
 West & Turner (2008) in a book entitled 
Introduction to Communication Theory: Analysis and 
Application explains that uncertainty reduction is a 
theory pioneered by Charles Berger and Richard 
Calabrese in 1975 that aims to explain how 
communication is used to reduce uncertainty among 
strangers who are involved in the conversation with 
each other for the first time. According to Yoo (2005) 
the uncertainty reduction about other individuals will 
lead to trust so that it is needed in building a trust.  
  
Berger & Calabrese (1975) in Antheunis, 
Valkenburg, & Peter (2008, p. 80) mentions that the 
core of the uncertainty reduction theory is the three 
types of uncertainty reduction strategies to recognize 
deeper strangers. namely passive strategies are those 
in which an informant unobtrusively observes the 
target person, for example in situations in which the 
target person reacts to or interacts with others, active 
strategies involve proactive efforts to get to know the 
target person, without confronting the person such as 
asking others about the target person, and interactive 
strategies require a direct interaction between the 
communication partners (One interactive strategy is 
direct questioning and another is self-disclosure). 
  
This research would like to see more about 
uncertainty reduction strategies in the computer-
mediated era. The uncertainty reduction theory has 
been considered in the context of computer-mediated 
communication (Ramirez, 2009). So that uncertainty 
reduction can also be done through computer or 
internet better known as computer-mediated 
communication (CMC). Ramirez, Walther, Burgoon, 
& Sunnafrank (2002) described uncertainty reduction 
strategies through computer-mediated 
communication: (1) interactive strategies refer to 
acquisition of information through direct interaction 
between communicator and target, (2) passive 
strategies involve acquiring information about a 
target through unobtrusive observations such as 
reading messages posted on a central forum and 
reviewing buddy profiles commonly available in IM 
services, (3) active strategies involve acquiring 
information from other individuals without direct 
interaction with the target, such as relying on the 
target’s social networks as information sources, and 
(4) extractive strategies encompass a variety of 
noninteractive strategies such as conducting online 
background checks using a search engine such as 
Google. 
  
This research would analyze uncertainty 
reduction strategies that tend to be used on one 
hospitality exchange site that depends on the trust of 
others, Couchsurfing.com which is a hospitality 
exchange site connecting travelers or so-called 
surfers with locals or host who offer accommodation 
and other services such as acting as tourist guides or 
advising on cultural and sports programs. In addition, 
the couchsurfing.com site also helps in organizing 
events which allow other members to meet and get to 
know each other personally. All the facilities of this 
couchsurfing.com site involve no monetary 
exchange, as all this is done by members voluntarily. 
On this site has established a security system to 
determine the trust in each member, but there were 
still some crimes had happened such as filmed 
someone when in bathroom, rape, and the worst was 
murder. It turned out that all these criminal acts only 
happened to the surfer, but couchsurfing.com site 
until now still used by their members, especially 
those who act as a surfer in finding host, and even the 
number of members of the site is increasing every 
year. If looked from the cases that happened, surfer 
looks more risky than host. So it is interesting to 
investigate, which strategy is likely to be used by 
surfer in reducing uncertainty to the host so that 
things that are not desirable will not happen. 
 
RESEARCH METHODS 
The approach of this research was 
quantitative descriptive which was a type of research 
aimed to describe the existing phenomena, which 
take place in the present or the past and the results can 
be generalized. So this research described one 
variable on a phenomenon that exists in internet that 
was uncertainty reduction strategy conducted by 
surfer to host through computer-mediated 
communication at couchsurfing.com site. 
 
The location of this research was almost all 
over the country because the couchsurfing.com site is 
a hospitality exchange site that frees anyone from all 
over the country to register as a member and is proven 
by a statement from Couchsurfing that the site already 
has 14 million members in over 200,000 cities in 
every country on earth (Couchsurfing, 2017). 
 
Participants and Sampling Method 
Because the population used only by surfers 
but for the exact number of surfer population was still 
unknown, so the population has an unknown number 
in this research. Therefore, this study used quota 
sampling to determine samples from population that 
have certain characteristics to the desired amount. 
The characteristics were members of the 
couchsurfing.com site and they have traveled using 
the site to search for hosts. 
 
In this research, there was no clear data on the 
number of population. Thus in determining the 
sample size, this research was based on the opinion 
stated by Roscoe in Sekaran (2006, p. 160) 
suggesting that the sample rule should be several 
times (preferably 10 or more times) larger than the 
number of variables in the research, or with a 
minimum sample of 30 respondents and a maximum 
of 100 respondents. Based on Roscoe's opinion, this 
research used the maximum sample number of 100 
respondents. The reason for determining the number 
of 100 respondents was to exceed the minimum 
sample and the result of the research would be better 
and valid, and able to represent the available 
population and fulfill the representative element. 
 
Procedure and Measurement 
 To measure uncertainty reduction strategies, 
this research made an index of four information-
seeking strategies that surfers might use to verify the 
credibility of hosts they meet online. These strategies 
mapped onto the categories, as follows: 
 
Table 1 Uncertainty Reduction Strategies 
Strategy Technique 
Passive 
1. I see and read the host's profile 
that I will stay 
2. I read References from Surfer to 
Host on the host's profile that I will 
stay 
3. I read References from Host to 
Surfer on the host's profile that I will 
stay 
4. I see the photos on the host's 
profile 
5. I check activeness to the group 
joined by host on couchsurfing.com 
site 
Active 
6. I ask friends of host on the 
couchsurfing.com site about 
impression during his/her stay 
7. I ask friends of host on the 
couchsurfing.com site about host's 
home environment 
8. I ask friends of host on the 
couchsurfing.com site about host's 
personal information 
9. I ask friends of host on the 
couchsurfing.com site about host's 
education/occupation 
Interactive 
10. I ask host that I will stay about 
host's personal information through 
the messaging 
features on couchsufing.com site 
11. I tell host that I will stay about 
my personal information through the 
messaging 
features on couchsurfing.com site 
12. I ask host that I will stay about 
the impression for being host in 
accepting surfer 
through the messaging features on 
couchsurfing.com site 
13. I tell host that I will stay about 
the impression for being surfer when 
staying at host's 
home through the messaging features 
on couchsurfing.com site 
14. I ask host that I will stay about 
host's education/occupation through 
the messaging 
features on couchsurfing.com site 
15. I tell host that I will stay about 
my education/occupation through the 
messaging 
features on couchsurfing.com site 
16. I ask host that I will stay about 
host's home environment through the 
messaging 
features on couchsurfing.com site 
Extractive 
17. I search for information about 
host through social networking sites 
(such as 
Facebook, Twitter, Instagram, 
LinkedIn) 
18. I search for information about 
host through search engines (such as 
Google, Bing, 
Yahoo!) 
19. I search and read 
messages/contents they posted on the 
different social networking 
sites 
Data measurement in this research using Likert Scale 
with scores starting from 1 = strongly disagree, 2 = 
disagree, 3 = neutral, 4 = strongly agree, and 5 = 
strongly agree. 
  
In collecting data information, this research 
used survey method by distributing an online 
questionnaire to travelers who have traveled using 
couchsurfing.com in search of a host. Because the 
online questionnaire has advantages of low cost, 
automatic data access, real time, can be filled 
according to the convenience of respondents, and can 
reach a wider sample. 
  
The survey was pilot tested (n = 30) to 
validate and clarify statement wording. All statement 
wording validated by using Pearson Product Moment 
and can also be said reliably with the results of α = 
0.802 by using Alpha Cronbach. 
  
To analyze the data, this research determined 
the average (mean) score based on respondents' 
answers to each item statement on each sub variable 
with the criteria of assessment based on the categories 
that have been prepared, such as 1-1.8 = not very 
good, 1.9-2.6 = not good, 2.7-3.4 = moderate, 3.5-4.2 
= good, and 4.3-5 = very good. After analyzing the 
data using descriptive method with quantitative 
approach then the next stage is the conclusion. 
 
RESULTS 
 After the online questionnaire was distributed 
which contained statements related to the four 
strategies that exist in the uncertainty reduction 
theory of passive strategy, active strategy, interactive 
strategy, and extractive strategy. Here are the results 
that have been obtained: 
 
Table 2 Comparison of Mean Score for Uncertainty 
Reduction Strategies (n=100) 






If looking at the results of data analysis that 
has been done in table 2 above, the most uncertainty 
reduction strategy tend to be used by surfers in 
choosing a host on the site couchsurfing.com is a 
passive strategy with mean score of 4.12 such as 
doing observations on the host’s couchsurfing profile. 
The second strategy was followed by interactive 
strategy with mean score of 3.04 such as asking 
questions directly and doing self-disclosure to host. 
The third strategy was extractive with mean score of 
2.39 such as checking host’s information on search 
engine and social networking. The last is the most 
strategy tend not to be used, active strategy with mean 




 Here is a discussion of the uncertainty 
reduction strategies that surfers tend to use at 
couchsurfing.com when looking for hosts in the 
countries they visit. 
 
Passive Strategy 
Passive strategy according to Ramirez, 
Walther, Burgoon, & Sunnafrank (2002, p. 220) that 
includes how to obtain information about the target 
through unobtrusive observation. In the preceding 
description of the results, passive strategy has the 
highest mean score of 4.12 which can be said that 
passive strategy is more likely to be used by surfers 
in searching host in the country visited on 
couchsurfing.com site. 
 
According to Antheunis, Valkenburg & Peter 
(2008, p. 20) that the use of passive strategy relatively 
high was not surprising, because just like other forms 
of CMC, such as Facebook, this couchsurfing.com 
site usually also encourages their members to reveal 
much information about themselves with their own 
writing style, because they wanted to feel trusted by 
the surfers even though the host and the surfers were 
not familiar with each other. The same thing was also 
mentioned by Anderson (2009) that passive strategies 
are more likely to be used, because the CMC medium 
like this site shows a wealth of cues about features to 
reveal themselves to the profile. As Donath & Boyd 
(2004) suggested, this kind of site provides their users 
with many opportunities to show self-presentation, by 
uploading information about them, including photos, 
videos, and personal descriptions. Consequently it 
makes sense that the surfer from this 
couchsurfing.com site was using the information 
listed on the host profile to reduce the uncertainty and 
shape the impression of the host to be boarded later. 
 
Active Strategy 
Active strategy by Ramirez, Walther, 
Burgoon, & Sunnafrank (2002, p.220) was strategy 
that obtain information from others without direct 
interaction with the target, such as relying on a friend 
of the target on social networking as a source of 
information by asking questions. In the previous 
results explained that the active strategy was more 
likely not to be done than other uncertainty reduction 
strategies, shown in the mean score obtained from 
100 respondents that is only 1.90. 
 
According to Antheunis, Valkenburg, & Peter 
(2008, p.20) said that these results can also be 
understood, because to use active strategies, the user 
must also know the friends of the target. So this is 
usually not yet possible, as it will be the same where 
the surfer will start the interaction again from the 
beginning to the friend of the host on the 
couchsurfing.com site. Agree with Anderson (2009) 
that this might be because the surfers felt that when 
there was an easier and faster way to get information 
in reducing uncertainty, why it should not be done. 
 
Interactive Strategy 
 Interactive strategy refers to the acquisition of 
information through interaction directly to the person 
(Ramirez, Walther, Burgoon, & Sunnafrank, 2002), 
by sending a message to the social networking profile 
of the target that contains not only questions but also 
statements. In the explanation of previous results 
explained that the interactive strategy is quite likely 
to be used. This is shown in the questionnaire 
distributed to 100 respondents with mean score of 
3.04. 
  
Agree with Anderson (2009) which stated that 
social networking sites such as Facebook are a richer 
CMC media because it gives more cues than any 
other CMC form. The cues here refer to features in 
the profile as users can upload information about self-
presentation (photos, videos, self-description and so 
on). This may explain why Anderson's research found 
that passive uncertainty reduction strategies are more 
likely to be used more often. As well as on the 
couchsurfing.com site that is more or less the same in 
terms of its use with social networking sites such as 
Facebook. On the couchsurfing.com site, it also has 
the same features on a profile on the Facebook site, 
where all forms of information about the host have 
been described in their profile accounts such as 
photographs during accepting a surfer and during 
travel using couchsurfing.com, self-description (Such 
as self-identities, reasons for joining the site 
couchsurfing.com, experience during using the site 
couchsurfing.com, etc.), and descriptions of his home 
(such as the facilities provided by host, the 
environment around the house, etc.). So interactive 
strategy was only used to verify the truth of the profile 
they have described earlier. 
 
Extractive Strategy 
 Extractive strategy is to obtain target 
information by checking the target background online 
(Ramirez, Walther, Burgoon, & Sunnafrank, 2002), 
by searching information using search engines such 
as Google and using other social networks to verify 
targeted personal information. In the previous result 
explained that extractive strategy tends not to be used 
by surfers. This was shown in the results of the 
questionnaires distribution to 100 respondents with 
mean score of 2.39. But there were still minorities 
who use this extractive strategy. 
  
Extractive strategy was used only a few times. 
According to Anderson (2009, p.16) said that this 
possibility was due to most of these ways, it does not 
need to be done on social networking sites, as well as 
on the couchsurfing.com site. But some of the surfers 
felt that when they were not getting information about 
hosts in their profile accounts on couchsurfing.com, 
they also checked host on other social networking 
sites in the hope of finding some information they 
have not gotten through a more general internet 
search. 
 
Discussion Based on the Respondent’s Identities 
 In this research not only conducted a general 
data analysis, but also has done data analysis based 
on the respondent’s identities. The respondent's 
identities here were based on gender, age, citizenship, 
and also liveliness to be a surfer (how many times 
traveled using couchsurfing.com site). The following 
data have been analyzed. 
 
 
Table 3 Mean Score Based on Respondent’s Identities
 
After analyzed the data based on the four 
identities of respondents such as gender, age, 
nationality, and liveliness to be a surfer, the results 
showed that each respondent's identity did not have a 
different tendency in using the uncertainty reduction 
strategy. Even the results of the four identities of 
these respondents, showing the same results with the 
analysis of data in general or can be said the results 
were absolutely equal. 
 
CONCLUSION 
 Based on the results of research and 
discussion of the uncertainty reduction strategy on the 
site couchsurfing.com by surfers, then there are 
points of conclusion as follows: 
1. The uncertainty reduction strategy that tends to be 
used more by the surfers was passive strategy. 
Because the host has explained theirself on the 
profile so that the surfers felt the information on 
the host profile can reduce the uncertainty. 
2. Interactive strategy became the second strategy 
that surfers tend to use to ensure information they 
got from host-profile observations. 
3. Extractive strategy became the third strategy 
which majority tends not to be used by surfers, 
because this strategy was not necessary. But there 
were still some minorities who used this strategy, 
because they felt there was information they have 
not yet acquired so that this strategy needs to be 
done. 
4. Uncertainty reduction strategy that tends to be 
more often not used by surfers was active strategy. 
Because this strategy made surfers get acquainted 
with friends from the host so it was made the surfer 
feel unnecessary using passive strategy and feel 
there was an easier and quicker strategy to reduce 
uncertainty. 
5. Strategies that tend to be used generally and based 
on the identity of the respondents have the same 
absolute results, started from passive strategy, 




 This research has a limitation which is only 
able to answer up to the level of uncertainty reduction 
strategy which tends to be used by surfers when 
looking for host on Couchsurfing.com site, but does 
Female Male Teen Adult Elder AmericaEurope Africa Asia Australia Once 2-10 Times >20 Times
4,05 4,19 3,96 4,21 4,14 4,34 3,95 4,25 4,26 4,10 4,34 4,12 3,93
3,14 2,94 3,16 3,15 2,68 3,22 2,78 2,89 3,36 3,64 3,31 3,19 2,56
2,30 2,49 2,69 2,46 1,90 2,35 1,85 2,50 3,14 2,50 2,93 2,45 1,83
1,86 1,93 2,04 2,04 1,43 2,04 1,43 1,00 2,65 2,44 2,41 1,91 1,29
Gender Age
Mean Score Based on Respondent's Identities












 Because of this research only analyzed about 
uncertainty reduction strategy which tends to be used 
by surfers when looking for host on 
Couchsurfing.com site, further research needs to be 
done with the uncertainty reduction strategy still on 
Couchsurfing.com site, but with the research object is 
the host. It needs to be done also future research about 
the motive on the use of uncertainty reduction 
strategies in computer-mediated communication, 
Couchsurfing.com site with the research objects are 
surfer and host. 
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